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Joanna Pavlidis: The London P&I Club maintains strong and
creative ways of communication with its members during the
pandemic
The Covid-19 pandemic has brought new kinds of risks and uncertainties to the way we go about our lives including in the
world of shipping liability insurance. Joanna Pavlidis, who heads The London P&I Club’s Piraeus office comments on the
Club’s response to the unfolding crisis: “Covid-19 has of course featured prominently on our agenda. For example, from
a governance perspective we examined a wide range of potential risk impacts, using stress and scenario testing to help
assess the exposure. This has included detailed monitoring of claims activity as well as the pressures that our members’
crews are facing. The impact on their mental well-being in the face of very prolonged periods on board is a major concern
and we hope that industry efforts to enable safe and efficient changes to be made come to fruition soon’.
‘Otherwise and from a day to day operational perspective, we’ve made considerable changes to the way we work across
our three offices and, moreover, the way in which we look to interact with our members. Not only in response to claims,
underwriting and loss prevention inquiries, but also with a view to maintaining the strong levels of communication generally that we find to be an important and helpful part of what we do. It clearly doesn’t replicate the real thing - and we look
so forward to getting back to face to face contact - but it is the case that the use of platforms like Zoom and virtual events
and webinars are of immense value, while we are also looking at and for other creative ways by which to keep in touch and
support our Members’.
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